
Let’s get awkward 
marketing kit
Advisor guide



FOR AGENT USE ONLY
2

At Legal & General America, we are thankful 
for your ongoing support and partnership. We 
know for many consumers one of the biggest 
barriers to getting life insurance is simply the 
idea of having that awkward conversation. 

So we’ve developed a marketing kit to help 
overcome that barrier and with the goal of 
helping protect more families and loved ones. 
As we like to say, “Let’s Get Awkward” and 
talk about life insurance. 

Campaign overview

In this kit you 
will find:

We hope you find this content useful as you 
connect with your customers and prospects.

Your roll-out plan 

Talking points for overcoming objections

Client facing communications

Email signature

Flyers

Social posts

Client worksheet

Client what to expect one pager 

https://www.lgamerica.com/docs/default-source/advisor/campaign-in-a-box/let's-get-awkward/let's-get-awkward-ciab.zip
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Let’s get awkward: Calendar

Monday Tuesday Wednesday Thursday Friday

Week one Send  
communication #1

Post to  
social media

Week two Mail postcard Send communication #2 
and post to social media

Post to  
social media

Follow up  
phone call

Week three Send  
communication #3

Post to  
social media

Post to  
social media

Week four Post to  
social media Follow up phone call
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Let’s get awkward: Week 1

Send communication #1 Post to social media 1x

Download Download

Letter #1:  

Instructions: 

• Copy/paste this message into a document. 
• Customize or use merge fields in areas shown in blue. 
• Print on your stationery. 
• Print the “Gameplan” worksheet and enclose it with your letter.
• Send to prospects. 

<First>, 

We’ll just dive right in – of all the things we discuss, life insurance may be the most 
awkward because at the end of the day, it’s the one financial tool you don’t get to use 
yourself. In fact, studies have found that we’re actually wired to not think about our 
deaths – kind of crucial when planning which policy is best for you. 

Term life insurance from Legal & General America (LGA) is one of the most accessible, 
flexible ways to protect your family for brighter tomorrows – covering mortgages, 
paying for college, taking care of childcare costs, etc. With LGA you can find: 

• Peace of mind knowing your family will be taken care of 
• Policies starting as low as $8/month
• Policies issued within 24 hours
• An easy, online application (or use my help!) 
• Flexible payment options 

To learn more or for a quick quote, schedule time to talk with me today! 

<Your Contact Info> 

Legal & General America life insurance products are underwritten and issued by Banner Life Insurance Company, Urbana, MD and William Penn Life 
Insurance Company of New York, Valley Stream, NY. Banner products are distributed in 49 states and in DC. William Penn products are available 
exclusively in New York; Banner does not solicit business there. The Legal & General America companies are part of the worldwide Legal & General 
Group. OPTerm policy form # ICC21-DTCV and state variations. In New York, OPTerm policy form #DTCV21-NY. Premiums are guaranteed to stay level 
for the initial term period and increase annually thereafter. Premiums quoted include $60 annual policy fee. Premiums based on preferred plus non-
tobacco class. Rates as of 3.8.2021. OPTerm 35 and 40 are not available in New York. Two-year contestability and suicide provisions apply. Policy 
descriptions provided here are not a statement of contract. Please refer to the policy forms for full disclosure of all benefits and limitations. 
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of respondents would 
choose to have an 
awkward conversation 
at the dinner table.*

43%

*based on a recent poll taken on the Legal & General America's LinkedIn page.

The conversation about life insurance and 
death is uncomfortable – but it’s important. 
So let’s get awkward!

To help you get started, Legal & General 
America is sharing how people across the 
country handle their awkward conversations. 
Follow along over the next few weeks for 
insights. And when you’re ready to have an 
awkward life insurance conversation of your 
own, let me know! #Let’sGetAwkward

https://www.lgamerica.com/docs/default-source/advisor/campaign-in-a-box/let's-get-awkward/lga-lets-get-awkward-socials_fb-01.jpg
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Let’s get awkward: Week 2

Send communication #2
(Attach customer flyer #1)

Post to social media 2x
(Tuesday & Thursday)

Follow up phone call to 
set an appointment

Tuesday

Thursday

Download Download

Letter #2:  

Instructions: 

• Copy/paste this message into a document. 
• Customize or use merge fields in areas shown in blue. 
• Print on your stationery. 
• Print the “Gameplan” worksheet and enclose it with your letter. 
• Send to prospects. 

<First>, 

One awkward life insurance conversation can put your loved ones on the path to a 
brighter future, protecting your home mortgage, securing college funds or simply 
enabling your family to maintain their lifestyle. And it’s easy to get started. 

With Legal & General America’s term life insurance, you can be approved with a 
simple health and background check. If qualified, you’ll get approved as soon as you 
hit “Submit.” All you need to get started is just some basic personal information. 

To learn more, schedule time to talk with me today! 

<Your Contact Info> 

Legal & General America life insurance products are underwritten and issued by Banner Life Insurance Company, Urbana, MD and William Penn Life 
Insurance Company of New York, Valley Stream, NY. Banner products are distributed in 49 states and in DC. William Penn products are available 
exclusively in New York; Banner does not solicit business there. The Legal & General America companies are part of the worldwide Legal & General 
Group. OPTerm policy form # ICC21-DTCV and state variations. In New York, OPTerm policy form #DTCV21-NY. Two-year contestability and suicide 
provisions apply. Policy descriptions provided here are not a statement of contract. Please refer to the policy forms for full disclosure of all benefits 
and limitations. 
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of respondents want 
to avoid having an 
awkward conversation 
with their boss.*

55%

*based on a recent poll taken on the Legal & General America's LinkedIn page.

of people polled 
typically shy away 
from awkward 
conversations.*

62%

*based on a recent poll taken on the Legal & General America's LinkedIn page.

According to Legal & General 
America’s recent survey, 
Americans want to avoid 
an awkward conversation 
with their bosses the most. 
Glad to see “advisor” didn’t 
make the list! I’m looking 
forward to connecting when 
you’re ready to have the life 
insurance conversation. 
#LetsGetAwkward

When it comes to life  
insurance, I’m definitely in 
the “let’s chat” category. 
How about you?
#LetsGetAwkward

Hi X, Following up on my 
recent communication. I know 
talking about life insurance 
can feel awkward, but do you 
have a few minutes?Download

Mail postcard

Let’s get 
awkward
Life insurance doesn’t have to be an awkward conversation. 
And term life insurance from Legal & General America (LGA) 
gives you an accessible, flexible way to give your family a 
brighter tomorrow.

Prsrt Std
US Postage

PAID
St. Louis, MO
Permit #2710

Terms of 10, 15, 
20, 25, 30, 35 or 

40 years

Coverage from 
$250,000 - $2M

An easy, online 
application 

(or use my help!)

Additional riders 
to meet your 

lifestyle needs

Flexible payment 
options

To learn more, 
schedule time to 
talk with me today!
Legal & General America life insurance products are underwritten and issued by Banner Life 
Insurance Company, Urbana, MD and William Penn Life Insurance Company of New York, Valley 
Stream, NY. Banner products are distributed in 49 states and in DC. William Penn products are 
available exclusively in New York; Banner does not solicit business there. The Legal & General 
America companies are part of the worldwide Legal & General Group. OPTerm policy form # 
ICC21-DTCV and state variations. In New York, OPTerm policy form # DTCV21-NY. Additional 
Insurance Riders, form # ICC11 AIR and state variations, can provide temporary life insurance 
coverage for 10, 15 or 20 years after which coverage ceases. Term Riders issue ages vary from 
base plan. In New York policy form # AIR (1-11). A Waiver of Premium Benefit Rider is available, 
policy form # ICC09 WPTR and state variations. In New York policy form # WPTR. Children’s Life 
Insurance Rider, form # ICC16-CLIR and state variations, can provide life insurance coverage on 
eligible children. The Children’s Life Insurance Rider is not available in New York or Maryland and is 
not available on base plans with Term Riders or in conjunction with A-List Term. Children’s Life 
Insurance Rider premiums are guaranteed to stay level. Coverage expires at the earlier of the 
insured child’s 25th birthday, the base policy insured’s 65th birthday or base policy termination. An 
Accelerated Death Benefit Rider, Banner policy form # ICC10 ADB and state variations (William 
Penn # ADB (07-10)), is included with all policies. If the Accelerated Death Benefit is paid, it may 
affect the policy’s cash value, death benefit, premium and policy loans or liens. Two-year 
contestability and suicide provisions apply. Policy descriptions provided here are not a statement of 
contract. Please refer to the policy forms for full disclosure of all benefits and limitations. 
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https://www.lgamerica.com/docs/default-source/advisor/campaign-in-a-box/let's-get-awkward/lga-lets-get-awkward-postcard_withbleeds.pdf
https://www.lgamerica.com/docs/default-source/advisor/campaign-in-a-box/let's-get-awkward/week-2---communication-flyer.zip
https://www.lgamerica.com/docs/default-source/advisor/campaign-in-a-box/let's-get-awkward/week-2---social-media.zip
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Let’s get awkward: Week 3

Send communication #3 Post to social media 2x

Download Download

Tuesday

Thursday

Letter #3:  

Instructions: 

• Copy/paste this message into a document. 
• Customize or use merge fields in areas shown in blue. 
• Print on your stationery. 
• Print the “Gameplan” worksheet and enclose it with your letter. 
• Send to prospects. 

<First>, 

Ready to embrace the awkward life insurance conversation? Legal & General 
America (LGA) has a digital application process that makes securing coverage easy. 

LGA’s digital application can be completed in as little as 20 minutes. Complete your 
application online anytime, anywhere. 

• Digital application with potential for no health exam or blood work required 
• Applications may be approved as soon as you hit “Submit” 
• Coverage starts as soon as you make the initial payment 
• Terms range from 10 to 40 years 
• Choose a death benefit ranging between $250,000 and $2,000,000 

Call me for a quick quote today! 

<Your Contact Info> 

Legal & General America life insurance products are underwritten and issued by Banner Life Insurance Company, Urbana, MD and William Penn Life 
Insurance Company of New York, Valley Stream, NY. Banner products are distributed in 49 states and in DC. William Penn products are available 
exclusively in New York; Banner does not solicit business there. The Legal & General America companies are part of the worldwide Legal & General 
Group. OPTerm policy form # ICC21-DTCV and state variations. In New York, OPTerm policy form #DTCV21-NY. Two-year contestability and suicide 
provisions apply. Policy descriptions provided here are not a statement of contract. Please refer to the policy forms for full disclosure of all benefits 
and limitations. 
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of respondents would 
rather have an awkward 
conversation in the 
morning.*

48%

*based on a recent poll taken on the Legal & General America's LinkedIn page.

R.I.P. R.I.P. R.I.P.
of respondents feel 
uncomfortable talking 
about death.*

36%

*based on a recent poll taken on the Legal & General America's LinkedIn page.

There’s never a right time to have a tough conversation. But a new survey 
from Legal & General America reveals that people tend to prefer a “the 
earlier, the better” approach. What’s your go-to timeslot?
#LetsGetAwkward

Well, that was awkward...

Now you know why you keep pushing life insurance down on your list – 
people don’t like talking about anything related to it. Just remember, getting 
comfortable with discussing death can mean a brighter tomorrow for your 
loved ones. #LetsGetAwkward

https://www.lgamerica.com/docs/default-source/advisor/campaign-in-a-box/let's-get-awkward/lga-lets-get-akward-letter-3_template.docx
https://www.lgamerica.com/docs/default-source/advisor/campaign-in-a-box/let's-get-awkward/week-3---social-media.zip
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Let’s get awkward: Week 4

Post to social media 1x
2nd round of phone outreach to 

set an appointment

Download

Let’s get 
awkward

Of all the things people talk about, life 
insurance may be the most awkward. After 
all it’s the one financial tool you don’t get to 
use yourself. But it can help create a brighter 
future for your loved ones, and that’s worth a 
few uncomfortable minutes, right? To learn 
more about how Legal & General America’s 
flexible term policy can help protect your 
family for years to come, contact me!

Hi X, Checking in again to see 
if you have a few minutes to 
discuss potential life insurance 
policies, it doesn’t have to be as 
awkward as many think.

https://cms.lgamerica.com/docs/default-source/advisor/campaign-in-a-box/let's-get-awkward/lga-lets-get-awkward-socials_fb-06.jpg
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Let’s get awkward: Client meeting

Worksheet
Overcoming objections 

/talking points

Download Download

How much life insurance 
coverage will you need?
We get it, discussing life insurance can feel awkward, but 
it’s one of the keys toward protecting your family financially. 
No matter your stage of life, there’s a policy that can meet 
your specific needs to help ensure no one is left in a bind 
should something unexpected happen.

Let’s start by putting a number on it.

1Based on the 2020 average funeral cost according to reportedtimes.com The Average Cost of a Funeral in 2020
2Based on the 2022 average total price for a 4-year degree according to educationdata.org Average Cost of College & Tuition
Legal & General America life insurance products are underwritten and issued by Banner Life Insurance Company, Urbana, MD 
and William Penn Life Insurance Company of New York, Valley Stream, NY. Banner products are distributed in 49 states and in 
DC. William Penn products are available exclusively in New York; Banner does not solicit business there. The Legal & General 
America companies are part of the worldwide Legal & General Group. OPTerm policy form # ICC21-DTCV and state variations. 
In New York, OPTerm policy form # DTCV21-NY. Two-year contestability and suicide provisions apply. Policy descriptions 
provided here are not a statement of contract. Please refer to the policy forms for full disclosure of all benefits and limitations.

1. Annual earned income your family/business would need if you passed away
Include all sources of income

2. Total income multiplier (Multiply the appropriate age factor by line 1)
Factor represents the number of years for which funds would be needed

3. Funeral and other final expenses1

Can range between $10,000 to $20,000

4. Mortgage and other outstanding debts
Includes mortgage, credit card debts, car loans, home equity, etc.

5. Education expenses2

2022 average annual college costs: $35,551

6. Total income required (Add lines 2, 3, 4 and 5)

7. Savings
Bank accounts, IRAs, 401(K) plans, stocks, bonds, real estate/rental property, etc.

8. Present amount of life insurance
Include group and personal insurance

9.Total current protection (Add line 7 and 8)

10.Additional life insurance needed (Subtract line 9 from line 6)

1.   $

2.   $

AGE 20-30 AGE 31-40 AGE 41-50 AGE 51-60 AGE 61 & UP

20 x line 1 16 x line 1 12 x line 1 8 x line 1 5 x line 1

ANNUAL AMOUNT # OF YEARS IN COLLEGE TOTAL COST ($)

Child 1

Child 2

Child 3

Child 4

3.   $

4.   $

5.   $

6.   $

7.   $

8.   $

9.   $

10.   $

Employer-sponsored life insurance benefits typically average $20,000 or one-year’s salary, which may not be adequate to 
properly protect your spouse and/or loved ones. Purchasing your own life insurance policy can help provide you with the 
level of financial protection you need based on your family’s lifestyle. So you can work with advisors like me to make sure 
the policy amount fits your lifestyle, compared to the flat rates typically found with employer-sponsored benefits.

I already have a policy through work.

According to LIMRA, 44% of families would face financial hardships within six months of losing one income. Life insurance 
can supplement the support a secondary salary offers including funding future home repairs, college funds and more.

My spouse is the primary breadwinner and already has a policy.

With advancements to technology and processes, Legal & General America makes it easier than ever to apply for life 
insurance. Many can even log onto the app for a quick application and be approved within 15 minutes, no finger pricks 
necessary.

The whole process is painful, invasive and too complicated.

Your job is hard, and expensive, to replace. Childcare costs are averaging $884 a month for a family care center, and 
$2,775 for a nanny.1 The time to shop and clean the home your family lives in and all the little things you do can add up 
when outsourced. It also gives your spouse time to grieve without feeling the immediate need to get back to a job. 

I’m a stay-at-home parent, we don’t rely on my income to support my family.

Let’s talk about your options. Carriers have already made changes to what is and isn’t out of the picture when it comes to 
coverage. We may be able to find a viable financial solution and protection for you.

I’m too sick for an insurer to cover me.

Those are always great assets to pass down to loved ones. However, we know the markets can be volatile and 
unpredictable. A benefit of term life insurance is that the payout will not be impacted by the state of the economy, so 
you know exactly what you’re loved ones will receive the minute you purchase a policy.

I have investment accounts to take care of my beneficiaries.

It may not be the right fit for you now, but if things change it can be a nice safety net to have in your back pocket. Many 
also don’t know that you can use your policy to support favorite charitable endeavors. 

My estate is well financed, I don’t have children nor a spouse… why bother?

We get it, it can be awkward to talk about. But that makes it all the more important. We recommend acknowledging that 
it’s uncomfortable, focusing on the benefits and the reasoning behind the discussion. You can even use the recent 
pandemic got you thinking. Pro Tip: In a recent LGA survey, 43% of people said the dinner table is the best place to have 
an awkward conversation. Food for thought. 

How do I even begin to have this conversation with my family?

1Based on the 2022 average monthly cost of childcare according to care.com How Much Does Childcare Cost in 2022?

Life insurance doesn’t just benefit spouses. A policy can be used to help those in charge of your estate cover outstanding 
debts like credit cards, mortgages, car payments or even student loans.

Life insurance conversations can 
bring up some awkward questions 
We’re here to help navigate. 

I’m not married, why would I need life insurance?

The earlier you get life insurance in life, the less expensive your premium will be. If you lock in a lower rate now for a 
longer term, you’ll still have that rate if you do end up having or adopting children in the future.

I’ll get life insurance when I have children.

When you get life insurance you have to remember you’re not just protecting what you have now, but everything you 
and your family could have in the future. That’s why for many people term life is the best type of life insurance for a 
30-year-old because it offers the best of both worlds – affordable coverage and the protection you need for the years 
you need it. Your rates are best when you’re younger so it’s savvy to lock them in early.

But I’m young, I don’t need life insurance until I’m older.

This is exactly why you should think about getting a policy now, while you’re young and healthy. Unexpected deaths are 
often when families need the most financial support to cover outstanding medical bills from accidents or quick-acting 
illnesses. 

I live a healthy lifestyle, why would I get life insurance?

Term life insurance policies are actually some of the most approachable premiums in the industry and can provide enough 
coverage for final expenses and more. In the 2022 Life Insurance Barometer Study, LIMRA found that 43% of millennials 
estimate the cost of term life insurance to be more than six times higher than the actual premiums. Let’s talk, it’s most likely 
more affordable than you think.

Policies are too expensive.
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https://www.lgamerica.com/docs/default-source/advisor/campaign-in-a-box/let's-get-awkward/lga-lets-get-awkward-talking-points.pdf
https://www.lgamerica.com/docs/default-source/advisor/campaign-in-a-box/let's-get-awkward/lga-lets-get-awkward-client-worksheet.pdf
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