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At Legal & General America, we are thankful

for your ongoing support and partnership. We In this kit you | Your roll-out plan
know for many consumers one of the biggest will find: Talking points for overcoming objections
barriers to getting life insurance is simply the Client facing communications
idea of having that awkward conversation. Email signature
Flyers
So we've developed a marketing kit to help Social posts
overcome that barrier and with the goal of Client worksheet
helping protect more families and loved ones. Client what to expect one pager

As we like to say, “Let's Get Awkward” and

talk about life insurance. We hope you find this content useful as you

connect with your customers and prospects.
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Let’s get awkward: Calendar

Week one

Week two

Week three

Week four

Send
communication #1

Wednesday

Post to
social media

Thursday
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Mail postcard

Send communication #2
and post to social media

Post to
social media

Follow up
phone call

Send
communication #3

Post to
social media

Post to
social media

Post to
social media

Follow up phone call
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Let’s get awkward: Week 1

Send communication #1

Legal &
General

Post to social media 1x

Download @

Letter #1:

Instructions:

« Copy/paste this message into a document

« Customize or use merge fields in areas shown in blue,

« Print on your stationery.

« Print the “Gameplan" worksheet and enclose it with your letter.
« Send o prospects.

<First>,

We'ljust dive right in - of all the things we discuss, life insurance may be the most
awkward because at the end of the day, i’s the one financial tool you don't get to use
yourself. In fact, studies have found that we're actually wired to not think about our
deaths - kind of crucial when planning which policy is best for you.

‘Term life insurance from Legal & General America (LGA) is one of the most accessible,
flexible ways to protect your family for brighter tomorrows - covering mortgages,
paying for college, taking care of childcare costs, etc. With LGA you can find:

+ Peace of mind knowing your family will be taken care of
- Policies starting as low as $8/month

- Policies issued within 24 hours

- An easy, online application (or use my help!)

 Flexible payment options

To learn more or for a quick quote, schedule time to talk with me today!

<Your Contact Info>

43%

of respondents would
choose to have an
awkward conversation
at the dinner table *

Download @

The conversation about life insurance and
death is uncomfortable — but it's important.
So let's get awkward!

To help you get started, Legal & General
America is sharing how people across the
country handle their awkward conversations.
Follow along over the next few weeks for
insights. And when you're ready to have an
awkward life insurance conversation of your
own, let me know! #Let'sGetAwkward
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Let’s get awkward: Week 2

Mail postcard

Send communication #2
(Attach customer flyer #1)

Post to social media 2x
(Tuesday & Thursday)
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Follow up phone call to

set an appointment

el

I o,

Let’s get
awkward

Life insurance doesn't have to be an awkward conversation.
And term life insurance from Legal & General America (LGA)
gives you an accessible, flexible way to give your family a

brighter tomorrow.

Coverage from i
250,000 - $2M

b

Flexible payment
ptions.

Terms of 10,15,
20,25,30, 35 or
40years

An easy,online
applcation
(oruse my help)

To learn more,
schedule time to

talk with me today! D

Download @

Letter #2:

Instructions:

«  Copy/paste this message into a document.
« Customize or use merge fields in areas shown in blue.

« Print on your stationery.

« Print the “Gameplan® worksheet and enclose it with your letter
« Send o prospects.

<First>,

One awkward life insurance conversation can put your loved ones on the path to a
brighter future, protecting your home mortgage, securing college funds or simply
enabling your family to maintain their lifestyle. And it's easy to get started.

With Legal & General America’s term life insurance, you can be approved with a
simple health and background check. If qualified, you'll get approved as soon as you
hit “Submit.” All you need to get started is just some basic personal information.

To learn more, schedule time to talk with me today!

<Your Contact Info>

Tuesday
- o/ wf Accordingto Legal & General
s\v ." 55 A’ America’s recent survey,

§ s et Americans want to avoid
n Il tonesaten - an awkward conversation

I with their bosses the most.
Glad to see "advisor” didn't
make the list! I'm looking
forward to connecting when
you're ready to have the life
insurance conversation.
#etsGetAwkward

Thursday

Download @

When it comes to life
insurance, I'm definitely in
the “let's chat” category.
How about you?
#LetsGetAwkward

62%

of people polled
typically shy away
from awkward
conversations.*

Download @

Hi X, Following up on my
recent communication. | know
talking about life insurance
can feel awkward, but do you
have a few minutes?
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Let’s get awkward: Week 3

Send communication #3

Legal &
General

Post to social media 2x

Download @

Letter #3:

Instructions:

Copy/paste this message into a document

Customize or use merge fields in areas shown in blue.

Print on your stationery.

Print the “Gameplan” worksheet and enclose it with your letter.
Send to prospects.

<First>,

Ready to embrace the awkward life insurance conversation? Legal & General
America (LGA) has a digital application process that makes securing coverage easy.

LGA's digital application can be completed in as lttle as 20 minutes. Complete your
application online anytime, anywhere.

 Digital application with potential for no health exam or blood work required
+ Applications may be approved as soon as you hit "Submit”

+ Coverage starts as soon as you make the initial payment

« Terms range from 10 to 40 years

« Choose a death benefit ranging between $250,000 and $2,000,000

Call me for a quick quote today!

<Your Contact Info>

Tuesday
48% o

of respondents would
rather have an awkward
conversation in the
morning.*

36% &

of respondents feel
RIP P RIP uncomfortable talking
about death.*
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There's never a right time to have a tough conversation. But a new survey
from Legal & General America reveals that people tend to prefer a “the
earlier, the better” approach. What's your go-to timeslot?
#LetsGetAwkward

Well, that was awkward...

Now you know why you keep pushing life insurance down on your list —
people don't like talking about anything related to it. Just remember, getting
comfortable with discussing death can mean a brighter tomorrow for your
loved ones. #LetsGetAwkward
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Let’s get awkward: Week 4 Legal &
General

2nd round of phone outreach to

Post to social media 1x set an appointment

Of all the things people talk about, life
insurance may be the most awkward. After
all it's the one financial tool you don't get to
use yourself. But it can help create a brighter
future for your loved ones, and that's worth a
few uncomfortable minutes, right? To learn
more about how Legal & General America’s
flexible term policy can help protect your
family for years to come, contact me!

Hi X, Checking in again to see

if you have a few minutes to
discuss potential life insurance
policies, it doesn't have to be as
awkward as many think.

Let’s get
awkward r__L

Download @
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Let’s get awkward: Client meeting

Overcoming objections

Worksheet /talking points
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How much life insurance 4
coverage will you need?

We ga it discussing ife nsurance can feelawicward, but
it one ofthe keys toward protecting your famiy financialy.

Life insurance conversations can
bring up some awkward questions
We're here to help navigate. inner and already has a policy.

enth f osing cnenccme Lfe
e epas,coege

your specific needs 1 help ensure no one i e na bind
Should something unexpected happen.

s

Lets start by puttinga number on it.
But fm young,  dorit need lfe insurance until m older.

n't rely on my income to support my family.

ive a healthy ifestyle, why would | gt ife insurance?

e osteyeung sty

. Mortgage and therctsanding debts
o g

are oo expensive.

ler me.

s sluon and ptection for you

Vm not married, why would 1 need life insurance? ke care of my benef

e ettt sropery e Vil getlife insurance when | have children.

why bother?

9ot e potcton
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